Content update strategy

Blogs = easy way of updating content

SEQ ranking - external links help, changing content, social
media, etc

Recommended reading "Clout: The
Art & SCience of Influential Web
Content" (Colleen Jones)

-
Content should be Useful, Unique, Authoratative

{oue]

PHP, javascript, plugins or
code your own, e.g.
mortgage interest calculator

~ Applications

Added value content

Free flash games (creative commons licence)

10 principles of inclusive content - Empathetic,
Meaningful, Descriptive, Explanatory, Economic,
Tllustrative, Informative, Different, Orderly, Code aware J

= Inclusive Content (accessibility)

Think what your customers want & need from your site = What content?

Preferably HTML (for SEO), but large technical
docs can be in PDF form; avoid Word or other  Documents/downloads
proprietary formats

Stock images, photographer, client, you

Optimise

Click out to (much) bigger images

Descriptive names (SEO benefit of keywords in filenames e.g. image-

of-greenwich.jpg) = Images

Alt tags & titles (screenreaders)

Images, Video, Docs

Possible text description

Copyright issues

Provide optional transcript (screenreader)

15min limit to You Tube videos ? You Tube hosted - reduced

3 B bandwidth, compatibility across .
ht (You Tub t?) |- S
_copyright (You Tube own it?) | 1\ cers (You Tube embed/apD, | 9%

SEO (links + You Tube search)

embedded advertising

Veoh

Royalty free music download sites

APIs & RSS feeds

Added user value

Syndicated Content
Pages with duplicate content usually

removed from search engine results

Notes

Categroisation/information architecture

Needs to make sense (dont make me think)

User centred

Tagging (keywords) and site search

. . Nav aids (e.g. breadcrumbs)
Information Arch|tecture}— | eV acs g, reacerumas)
Meta Data (Author, Description, Datre published/

updated)

Versioning (does your CMS include vers history?)

No more than 3 clicks

Site map generator (again in some CMS)

Moderation

Added Value (revisit, length of stay etc)

"Trolls" - abusive commentator

“Lurkers" - look but dont contribute

Free (user generated)

User Generated Content}— Sense of community

SEO - changing content

e.g. You Tube, Facebook, Friends Re-united, Google+, Flickr, Forums etc
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Also includes part UGC (re.g. Amazon reviews)

Reliability of reviews

Feefo.com - a new approach to user reviews?

What is your brand

Whole website echoes brand & company values (e.g. innocent foods)

. Style guide - be consistent
Style/Brand/Tone of Voice [of—————————

Tone of voice - professional, formal, informal, matey, etc

Audience - when thinking about the tone, role play your target users

Personality

Headline options - get result, avoid problems, are you...

Audience demographic (language, age, literacy)

Make articles web ready

Pyramid: Lead, 2nd, 3rd most important

Succinct, crisp copy, scannable (e.g. bbc.co.uk news reports) o - -
L Summary & full article (read more link or download)

Writing for the Web

“| Keywords

JQuery toggle for "read more"

Eye-patterns (F-shape, Nielsen) = Inrformation foraging

CTA - user (and your) goals

Alternatives to text (or complementary)

Halve your content, then halve again - prune/prune/prune (Steve Krug)

25th January 2012



